
 

The following is a summary of selected responses from 566 local and 
regional people who completed this survey in October and November of 
2016. Additionally there are 22 pages of written comments that are no t 
included in this report.  
 
Part 1- Demographic Information 
In order that we can conf irm the representat ion of  those who complete the 
survey, please respond to the following:  
 
a.Age range:18to24-8.1%  25to39-28.4%   40to49-16.8%  50to64-32.7%  65 & older 14% 

 
b. Racial/Ethnic Information 
White 90.6%  
Hispanic/Latino 1.9%  
Black/Afr ican American 2.4%  
Asian/Pacif ic Is lands .9$  
American Indian 1.1%  
Two or more races 2.7%  
Some other race  
 
c. Status:Single 29.2%   Marr ied 65% W idowed 2%  Domest ic Partnership 3.7% 
 
d. Number of  chi ldren under the age of  18 in your home:  
0-60.7% 1-2-30.3%  3-4-8.1%   5 or more .9% 
 
e. My est imated total household income is:  
Less than $25,000 8.1%   
$25,000 to $40,000 20.5%  
$40,000 to $75,000 34.3%  
$75,000 to $125,000 26.1%  
More than $125,000 11%  
 
f . Zip Code:   67401- 81.4%    Other 18.6%  
 
Part 2 The Smoky Hill  River Festival  
 
1. I  attend the Smoky Hil l River Festival….. 
Every year 47%     
Almost every year  33.9%    
Not in the past three years  16.3%    
Never attended 2.7%     
Never heard of  it .  0%  
 



2. How important is the Smoky Hil l River Festival to the community?  
Very important 76.3%  
Somewhat important  16.8%  
Neutral 4.1%  
Mi ldly important  1.6%  
Not important  1.1%                
  
3.My admission button for the Smoky Hil l  River Fest ival is acquired by:  
Purchasing from a button retai ler.  72%  
An employer who provides my button.  10%  
A donation or sponsorship. 3.2%  
An art ist/performer packet/prize package/Festival Famil ies First  Program 2.5%  
Someone shares their button with me.  7.6%  
Other (please specify)  4.5%  
 
4.Regarding your admission button to the Festival:  (check all that apply)  
I  regularly share my button with someone else. (Every year) 8.5%  
I  occasional ly share my button. (At least once every two or three years)  37.6%  
I  sell my button to someone when I ’m done with it .  2%  
I  never share my button 54.8%  
 
5. I  most of ten attend the Fest ival  on: (check al l that apply)  
Thursday 38.4%  
Friday 65%  
Saturday 86.9%  
Sunday 40.6% 
 
6. I f  you typical ly DO NOT attend the fest ival on Sunday, is i t  most l ikely 
because you...  
are t ired. 26.1%  
have done everything you wanted to do. 47.5%  
have church obl igat ions. 24.4%  
work on Sunday .  5.2%  
have family or personal act ivit ies that conf l ict.  21.2%  
for some other reason.14.5%  
 
7. Are you aware there are l imited-t ime special discounts and promotions 
offered by local businesses for people who show their River Festival button?  
37.5% YES    62.5% NO 
I f  YES, have you ever taken advantage of  one or more of  these offers? 
18.8% YES     81.2% NO 

 
9. The River Festival admission buttons current cost $10 in advance and $15 at 
the gate. In order to maintain or improve the current qual ity and variety of  
programming at the Festival,  I  would be wi l l ing to: (Check only one answer.)  
 
Pay $5 above current admission 36.6%  
Pay f rom $6 to $10 above current admission 8.2% 
Pay from $11 to $15 above current admission 1.4%  
Pay more than $15 above current admission 1.8%  
I  would not be wi l l ing to pay any more 52% 



10. Overal l,  I  feel my interests are ref lected at the Smoky Hil l  River Fest ival.  
YES  81%    NO 19% 
 
Part 3. Community Programs 
12. Are you aware the City of  Salina has a public art program?                      
YES 87.1%      NO 12.9% 
2007-18% Not aware, 57.6% Somewhat aware, 24.3% Very aware  
13. Do you l ike the overal l diversity of  publ ic art in Sal ina?  
YES 83.8%      NO 16.2% 
2007-27% Do not l ike, 55.4% Somewhat l ike, 17.6% Like very much  
14. Do you care that  Sal ina has a publ ic art program?  
YES 84.5%     NO 15.5% 
2007-17.1% Do not care, 49.2% Somewhat care, 33.7% Care very much  
 
16. Please respond to the following statements  regarding how to make our 
cultural arts community a better place.  The 2007 Survey included a 1 to 7 
scale. The reported summary was 1-2 was Disagree, 3-5 Mildly Agree and were 
interpreted as Neutral by the surveyor , and 5-6 Strongly Agree. The 2007 
numbers are on the lef t  side under the Statements.  
 

Statements 
 

Strongl y 
Disagree  

M i ld ly 
Disagree  

Neut ral  
M i ld ly 
Agree  

Strongl y 
Agree  

 

Art  and cul ture are impor tant to 
qual i t y of  l i fe  in  Sal ina.  
D 9%, MA 40.5%, A 50.5% 

2.8% 3.5% 8.3% 22.6% 62.7% 

It  is  important  to preserve and 
celebrate local  and regional  
h istory.  
D 2.5%%, MA 27.7%, A 69.8% 

1.2% .9% 5.5% 23% 69.4% 

Art  and cul ture are personal ly 
impor tant  to me. 
D 10.3%, MA 37.4%, A 52.3% 

3.7% 4.1% 9.4% 22.1% 60.8% 

Sal ina needs more af fordable arts  
and cul ture for  res idents to enjoy.  
D 9.8%, MA 38.2%, A 52% 

3.9% 3.4% 17.7% 30.6% 44.5% 

Sal ina s treets and neighborhoods 
are at trac t ive  and welcoming.  
D 20%, MA 67.3%, A 12.7% 

7.6% 20% 29.7% 33.7% 8.8% 

My culture is  ref lec ted in ar ts and 
humanit ies  of fer ings in Sal ina.  
(New in 2016)  

5.3% 7.4% 34.8% 31.3% 21.2% 

Informat ion about  arts  and 
enterta inment in Sal ina is  easy for 
me to f ind.  
D 11.9%, MA 50.1%, A 38% 

3% 9% 25.1% 39.4% 23.5% 

My overal l  awareness of  Sal ina 
arts  and cultura l of fer ings is h igh.  
D 13.1%, MA 50.6%, A 36.3% 

2.8% 11% 25.8% 37.1% 22.8% 

I want  young people  in  Sal ina to 
have ar t  in their  l ives.  
D 5.7%, MA 33.8%, A 60.4% 
 
 

1.9% 1.6% 9.2% 20.3% 67% 



More family-or iented arts and 
cultura l  programs in Salina are a 
good idea.  
D 7.4%, MA 35.2%, A 57.5% 

2.1% 2.8% 12.2% 28.8% 54.1% 

The qual i t y of  Sal ina arts and 
cultura l  of fer ings is h igh.  
D 12%, MA 49.7%, A 38.3% 

2.7% 6.7% 22.6% 37.5% 31.6% 

A vibrant ar ts d istr ic t  in downtown 
Sal ina is  important.  
D 12.1%, MA 38.3%, A 49.6% 

3.7% 4.6% 12.4% 26.5% 52.8% 

Arts educat ion in our  schools is  
impor tant  to the community.  
D 4.7%, MA 27.3%, A 68% 

2.1% 2.1% 7.4% 18.7% 69.6% 

There are an adequate number  of  
ar ts  and cultura l of fer ings for  
s ingles and young adults .  
(New in 2016)  

4.8% 18% 38.7% 27.4% 11.1% 

Overal l ,  I  recognize Salina as a 
strong and unique cultura l  ar ts  
resource for a town i ts  s ize.  
(New in 2016)  

3.5%  6.5%  20.1%  31.3%  38.5%  

 

In summary, a few significant things have happened since the Big Ideas was adopted by the City 
Commission in the Spring of 2008. Highlights of the most significant changes include: 
 

 Public art is not as strong of a “lightening rod” as reported in the 2008 report. 
SculptureTour Salina, improved print, social media, and web resources have helped. SAH 
staff have also increased the number of public awareness presentations to social and 
civic clubs.  

 Public responses to the role and value of arts in the lives of citizens are now consistent 
with national averages. This represents more than a 20% improvement over the last 
eight years.  

 Arts education, cultural activities for children and celebrating our history remain highly 
important to the public. 

 Approximately 40% of River Festival attendees report sharing buttons on a yearly or 
frequent basis. This reflects an estimated $60,000 to $80,000 annual revenue loss. Just 
under half of Festival attendees report they would be willing to spend more on 
admission buttons. 

 Public awareness about arts and cultural offerings needs to improve. A late 2016 action 
that consolidated a variety of local cultural arts calendars into one online source at the 
Salina Journal should help.  

 More opportunities for singles and young adults are desired as are affordable offerings 
for families.  

 


